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% Elementary Concept of Sampling
e Methods of Enumeration A
o Complete Enumeration (Census)
o Sample Enumeration (Sample Survey)
e Methods of Sampling: Random (Probability) and non-Random
e Concepts and Uses of Random Numbers with Reference to SRS(Single Random Sampling)
e Sampling and non-Sampling Errors: Concept and Sources
% Profit And Loss
e Cost Price and Selling Price
e Gross Profit and Net Profit
e Commission and Discount
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% Overview of Computer (Computer Definition, History, Generation, Characteristics, Types and
Application)
< MS-Word,
% Electronic Spreadsheet

% Presentation System
¢ IT Policy
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